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2019 - Present
- Gulberg Greens, Islamabad

Crafted high-impact blog posts, social media content, and website assets, driving 
increased audience engagement and brand visibility.
Designed and produced multimedia content (graphics, videos, animations) to 
boost user interaction across digital platforms.
Conducted in-depth research to ensure content accuracy, relevance, and 
alignment with brand voice and audience needs.
Tracked and analyzed content performance using analytics tools, optimizing Tracked and analyzed content performance using analytics tools, optimizing 
strategies to maximize reach, engagement, and conversion rates.
Strategically managed and scheduled content calendars to ensure consistent, 
timely, and campaign-aligned content delivery.

2020 - 2023
- Bahria Town, Rawalpindi



- Los Angelos, California

- Around the World

Designed dynamic visual assets for both print and digital media, enhancing brand 
visibility and user engagement.
Developed cohesive branding materials, including logos, brochures, and marketing 
collateral, tailored to client goals and market positioning.
Partnered directly with clients to deliver customized design solutions that aligned 
with brand strategy and campaign objectives.
Produced high-quality graphics using Adobe Creative Suite (Photoshop, Illustrator, Produced high-quality graphics using Adobe Creative Suite (Photoshop, Illustrator, 
InDesign), ensuring consistency and excellence across all deliverables.
Continuously researched and integrated emerging design trends and best 
practices to keep creative outputs innovative and competitive.

Oǘered digital marketing and branding services to global clients.
Created content and edited videos for online platforms.
Developed brand strategies and visual identities.
Managed social media and drove audience engagement.
Delivered creative, results-driven solutions across industries.

Designed brand visuals and multimedia assets, increasing audience retention by 50%.

2018 - 2019

Best Final Year Project, Comsats | 3x Employee of the Month, Eycon | Best Performance - Social Media
Marketing, Prism Estate & Builders

Planned and executed multi-channel campaigns with CTR improvements of 15–20%.

Developed brand kits that enhanced client brand recognition.

Delivered upto 10x ROAS through well-targeted ad creatives and audience segmentation.

Leveraged Adobe Firefly, Midjourney, Stable Diǘusion, Flux, Kling, etc. to cut creative production time by 40%.

Interpreted data insights to adjust strategies, leading to 18% higher campaign eǙciency.

2016 - Present


